
Footfall and Revenue - All stores Vs Webshop        
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In October 2024, Daells Bolighus launched 
FødselsDaells - an anniversary campaign that 
dared to do the opposite of everyone else. Instead 
of competing on fake discounts, they doubled 
down on their HverDAELLS (hverdags) priser 
concept - fair, transparent prices all year round.

By then, it had been almost a year since they 
implemented Vemco’s solution. During that time, 
the team had learned to use their data actively - 
analysing performance trends, comparing store 
results, and testing new ideas with confidence. 
Those insights helped shape the timing, 
communication, and setup of the FødselsDaells 
campaign itself. Many in the industry doubted it 
would work, but...

What started as a bold statement in 2024 has now 
become proof of lasting change.

In October 2025, Daells Bolighus achieved its 
highest revenue month since Brian took over - 
driven by the second FødselsDaells campaign, which 
performed even stronger than the first. 

Consistency, transparency, and data-driven 
confidence have turned what was once a risk into a 
proven strategy - and a new retail identity built on 
honesty, not discounts.

As we mentioned, one idea from Brian has already 
turned into a new feature that helps retailers 
connect online and offline sales in one platform. 
And now, as we speak, a new project is taking 
shape.

Without revealing too much, let’s just say that 
some of the leading retail brands use this 
company’s app for their staff - and soon, Vemco’s 
footfall and sales data will be part of it.

▪ Sales increased significantly 
during and after the campaign

▪ Conversion rates rose steadily 
across both stores and online

▪ Online and offline performance 
became clearly aligned


